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(a) (1) In this section the following words have the meanings indicated.

(2)  “Credit card” means a card or device issued under an agreement
by which the credit card issuer gives to a cardholder residing in the State the privilege
of obtaining credit from the credit card issuer or another person in connection with
the purchase or lease of goods or services primarily for personal, family, or household
use.

(3) “Credit card issuer” means a financial institution, a lender other
than a financial institution, or a merchant that receives applications and issues credit
cards to individuals.

4 @ “Credit card marketing activity” means any activity of an
agent or employee of a credit card issuer that is designed to encourage students at an
institution of higher education in the State to apply for a credit card.

(1)  “Credit card marketing activity” includes the act of placing
a display or poster together with credit card applications on a campus of an institution
of higher education in the State, whether or not an employee or agent of the credit
card issuer attends the display.

5) “Merchandising” means the offering of free merchandise or
incentives to students as a part of credit card marketing activities.

(6)  “Student” means an individual enrolled for at least one credit
hour at an institution of higher education.

(b) (1) Subject to paragraph (2) of this subsection, an institution of
higher education shall develop policies regarding credit card marketing activities and
merchandising conducted on a campus of an institution of higher education by a
credit card issuer.

(2)  The requirements of paragraph (1) of this subsection do not apply
to credit card marketing activities or merchandising conducted by credit card issuers:

(1) In newspapers, magazines, or other similar publications; or
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(11)  Within the physical location of a financial services business
located on the campus of an institution of higher education if conducted as a part of
the regular course of business.

(c) The policies developed under subsection (b) of this section shall include:
(1) A requirement that credit card issuers conducting credit card
marketing activities inform students about good credit management practices

through a program developed in conjunction with the institution of higher education;

(2) A requirement that the institution of higher education’s credit
card marketing and merchandising policy be available to all students on request; and

(3) Consideration of the following issues:

(1) Registration of credit card issuers conducting credit card
marketing activities;

(i1)  Limits on the times and locations of credit card marketing
activities; and

(111) A prohibition on merchandising unless the student is
provided credit card debt education literature, including brochures of written

information or links to electronic information.
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